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Brand Management (Multidisciplinary Course)

Time: 2:00 Hours Marks: 50
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que.1l Explain Brands and Consumers in detail. (10)

Que.l What are the phases of Evolution of Brand?OR

Que.2 Explain the life stages of a Brand. (10)

Que.2 Explain stages of Brand Positioning in detaicl).R

Que.3 Explain the contributions of Internet and Social media for Designing Marketing Program.  (10)

Que.3 What are the types of Brand Extensions? Al(s?oR explain its advantages.

Que.4 What is Customer based Brand Equity? Describe its benefits. (10)

Que.4 What is Brand Amplifiers? Explain its typeso.R

Que.5 Explain the strategies of effective Brand Building. (20)

Que.5 Describe challenges of Brand. or
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